'Consume' at Flashpoint

A five-person group show on view now at Flashpoint opens with the most familiar of all museum installations: the gift shop. Rows of T-shirts, candies, cookies and greeting cards, all either emblazoned with the show's title -- "Consume" -- or with images produced by its artists, are on sale. (Prices marked include sales tax. The gallery takes cash only. Proceeds go to the artists.) This is a down-market gift shop, to be sure, closer to a CVS than the National Gallery. But its adjustable metal shelving and simulated unit pricing make for an uncanny retail environment.

The installation announces that the show's participants and curator understand the system they participate in, namely, an art market keyed to spending. The faux shop underscores the goal of commercial galleries, which is the sale (that, and placing work in museums through connected collectors). At museums, even masterpieces that appear to reside outside the market can be brokered in the form of a poster or wall calendar.

The rest of the exhibition includes individual works by five young artists chosen by curator Angela Jerardi; the quintet examines consumption all of kinds, including food and pornography. Yet only a few of the works in this uneven show can match the opening salvo's wit and knowingness.

If consumption is this exhibition's theme, then overabundance is its leitmotif. For Heidi Neff, it's the plethora of pornography. Her black ink monoprints depict scenes of, er . . . adult content. Displayed hanging on the wall or inserted into a long wooden box like an old-fashioned card catalogue, the pictures are leached of titillation but nevertheless hard to look at. Neff's display suggests that consumptive urges are fed by the bounty that surrounds us, even when that plenty is plenty nasty.

The problem of too much -- in this case, calories -- is hinted at in Jessie Lehson's sugar sculptures and Michael Wichita's seemingly endless video of a melting gallon of ice cream.

Wichita's smartest piece is "Cut Out no. 1-20," a poster display case that you might find in the museum shop. Each pane houses a poster -- depicting a cutout picture of a suave, '70s-era man -- that's held up in front of any number of iconic backgrounds. Here's a picture of a cowboy shot against the Capitol. Here's a fellow in front of a Martha Stewart-ready white porch. The pictures question masculinity and power structures in a smart and funny way.

The rest of the show's works are less successful. Lani Iacovelli's videos examining self-indulgence are self-indulgent themselves -- monitors placed in uncomfortable booths are intentionally difficult to access, but the result is visitor annoyance. Christopher Lawrence's tactile, shellac-heavy works seem out of place in a show about the sleekness of prepackaged culture and its power to obscure uncomfortable truths.

Jefferson Pinder and Iona Rozeal Brown at G Fine Art, 1515 14th St. NW, Tuesday-Saturday 11 a.m.-6 p.m., 202-462-1601, to Jan. 6. http://www.gfineartdc.com.

Consume at Flashpoint, 916 G St. NW, Tuesday-Saturday noon-6 p.m., 202-315-1305, to Jan. 6. http://www.flashpointdc.org.
